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Email  Marketing  Training
Hosts:  Erin  Cross  &  Kelly  Ajmal

Thursday,  June  30th,  2016
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Agenda

• Why  you  should  use  email  marketing

• Previously  enrolled  student  Instructor-led  course  emails

• Additional  email  marketing  ideas

• Questions/Discussion
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Reach
It’s  such  an  integral  part  in  our  lives.  There  are  
more  than  3.2  billion  email  accounts  today.  
95%  of  online  consumers  use  email  and,  91%  
check  their  email  at  least  once  a  day.  

Return  on  Investment  (ROI)
Cost  to  send  an  email  to  a  large  number  of  
people  is  minimal  in  comparison  to  other  
delivery  channels.

Analytics
Email  has  a  set  of  solid  metrics  such  as  Open  
Rate,  Click  Rate,  Unsubscribes,  and  Sales

Life  span
Email  doesn’t  die,  it  needs  to  be  killed.  Email  
sits  inside  a  subscriber’s  inbox  waiting  to  be  
acknowledged,  even  if  it’s  just  to  delete  it,  it  
requires  of  an  action  to  end  its  life.

Personalization
Ability  to  make  message  and  imaging  
as  personal  as  possible  to  reach  your  
target  audience.

Open  Platform
Available  on  desktop  and  mobile  versions  
which  make  it  easy  to  reach  recipients.  

Email  marketing  can  be  used  to:  increase  enrollments,  drive  
students  to  your  website,  boost  credibility,  or  stay  top  of  mind.

Advantages  to  Email  Marketing



Previously  Enrolled  Student  
Instructor-Led  Course  Emails
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Once  opted  in,  an  email  is  sent  to  all  of  your  previously  enrolled  students  every  
week  of  the  year.  

Students  are  sent  to  ed2go.com  
and  affiliated  to  your  school.  You  
get  credit  for  all  of  your  former  
student  enrollments.  

How  it  works
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•  New  Courses  and  Popular  Courses  emails
•  Promotional  emails  (Holidays,  Popular  Culture,  Themed  Courses,  and  Reminders)
•  Target  Emails/Automatically  Triggered  emails

Types  of  Emails
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Types  of  Emails
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Previously  Enrolled  Student  Emails  Results

We’ve  invested  in  staff,  software,  and  resources  to  design  and  manage  these  
email  sends  to  students,  so  that  you  don’t  have  to.  

In  the  past  3  years  former  student  emails  we’ve  sent  out:

Averaged  15%  Open  Rate

Averaged  3.5%  Click  Through  Rate

Generated   57,344 Enrollments
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Make  Sure  You’re  Opted  In

Take  advantage  of  
this  great  service

This  free  and  valuable  service  is  usually  set  up  when  your  account  is  
created.  If  you’re  unsure  whether  you’re  taking  advantage,  ask  your  account  
manager  to  check  for  you.  If  not,  they  can  quickly  make  that  change  for  you  
and  your  students  will  begin  seeing  those  emails  immediately.  



Additional  Email  
Marketing  Strategies
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Plan
• Create  a  email  marketing  calendar  so  you  know  when  to  promote  certain  courses/programs

Build  or  access  email  lists  
• Collect  student  email  addresses
• List  ideas:  non-ed2go  CE  students,  leads,  alumni  groups,  for- credit  students,  community  partners,  etc.

Know  your  local  market/interests
• Understand  which  courses  and  careers  are  in-demand  for  your  local  region
• Determine  which  courses/programs  are  your  best  sellers
• If  you  need  help  mapping  ed2go  courses/programs  to  your  local  region,  ask  your  Account  Manager  for  
assistance.  We  can  provide  you  with  this  information.

Select  a  email  service  provider  (ESP)
• This  allows  you  to  send  html  emails,  track  responses,  manage  campaigns  and  unsubscribers
• There  are  many  to  choose  from  such  as  Constant  Contact,  Vertical  Response,  Mail  Chimp
• Many  have  free  trials  available,  however  you’ll  need  to  contract  with  them  for  long  term  use

Additional  Email  Marketing
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Newsletter
• Most  popular  method  of  email  communication  
• Send  periodically  (monthly/quarterly)

Course  Highlights/Promotional  Email
• Focus  on  product  group,  variety  of  courses  or  single  course
• Try  to  drive  an  enrollment

Event  Invite
• Build  awareness  of  an  on-campus  or  digital  event  (webinar)  you’re  hosting
• Create  several  reminder  emails  and  send  to  students  over  a  set  period  of  time

Announcement/Greeting
• Seasonal  greeting  or  birthday  email
• Press  releases

Email  Content  Ideas
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q Use  a  6  to  10  Word  Subject  Line  =  Subject  lines  fewer  than  10  characters  long  have  an  open  
rate  of  58%  - Adestra Report
• 64%  of  people  say  they  open  an  email  because  of  the  subject  line

q Less  text  and  more  graphics

q Strong  and  clear  Call  to  Action  (CTA)

q Link  to  your  ed2go  hosted  site  and  straight  to  course  product  details  pages

q Always  provide  an  “unsubscribe”  option  – refer  to  CAN-SPAM  laws  for  additional  information

q Track  and  analyze  your  results,  test  new  ideas,  and  repeat  your  successes

q Update  email  subscriber  lists,  add  new  subscribers,  manage  unsubscribers and  addresses  that  
are  undeliverable  

q Use  HTML  format  – mix  graphics  and  text,  be  creative

q Segment  like  users  and  send  applicable  message  when  possible

q If  opted  in  to  ed2go  previously  enrolled  student  emails,  don’t  duplicate  efforts  by  sending  to  
those  students

Best  Practices  Checklist
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We  have  html  email  templates  available  for  you  to  download  and  use  on  the  partner  site.  

Note:  Templates  are  meant  to  provide  you  with  the  design  only.  You’ll  need  to  add  in  links,  photos,  text,  and  
CAN-SPAM  compliance  information.    

Resources  Available

Access  materials  at:  partner.ed2go.com
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Thank  You  For  Attending

Questions?
Erin  Cross,  Partner  Marketing  Specialist

erin.cross@cengage.com

Kelly  Ajmal,  Senior  Account  Manager

kelly.ajmal@cengage.com


