
Is Your Continuing 
Education Web Page  
Set-up to Maximize 

Enrollments?




AGENDA


•  Importance of a User Friendly Website

•  Easy Navigation Suggestions

•  What should your Continuing Education Website Include


•  Working with IT to Make Website Changes




Importance of a User Friendly Website


Limited amount of time to engage a visitor


Any marketing promotions you run will be directing traffic 
to your Continuing Education web page


Treat your website as an e-commerce site 
-    Make it as easy and clear as possible to enroll and purchase your courses 
-    Try to eliminate clutter and distractions. 

-  You have 7 seconds to grab a visitor’s attention during their skimming test 
-  Make sure they can navigate and find what they are looking for quickly. 

-  You put a lot of time and resources into getting people to your website. 
You want to make sure they can find what they are looking for.  



Easy Navigation Suggestions


Our most effective partners have a clear and easy navigation from their 
institution’s main homepage to their Continuing Education website.
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Main Continuing Education Page


BOLD Title


Brief Description of 
Continuing Education


Links to Continuing

Education Options




BOLD Title


Headline for each type 
of Online Continuing 
Education Program


Brief Description

of Program


Link to Catalog 
of Courses


Call to Action


Contact Information




We have posted a 
universal template of 
ed2go content you can use 
to create a successful 
online Continuing 
Education page. Just cut 
and paste the content, add 
in links, update contact 
information and format to 
match your website.







Get it here: 
partner.ed2go.com/
continuing-education-
content/


{




Catalog of Courses




Catalog of Courses




Catalog of Courses




Marketing Your Continuing Ed Web Page


Promotional Banners on your Website

A great way to feature courses is to utilize promotional banners located throughout your 
institution’s website as well as within your Continuing Education web page.
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Marketing Your CE Webpage


Email Sign-Up

An email sign-up form on your Continuing Education web page is a great way to get qualified 
leads that you can then remarket to. Be sure to get their name, email address, and categories 
of interest to help you send targeted communication. 




Marketing Your CE Webpage


Social Media

If you have social media, make sure you have the icons and links throughout your website. 
Also, be sure your social media efforts are directing traffic back to your continuing education 
web page by periodically posting information about New Courses, Popular Courses…etc.




Marketing Your CE Webpage


Tracking Your Marketing Efforts

Work with your IT dept. to put tracking code (like Google Analytics) on your website.  


This will give you insight into:


•  How many unique people visit your Continuing Education page a week/month

•  Find out which online campaigns bring the most traffic and conversions

•  Find out what web sites and web searches are driving the most organic traffic

•  Find out if people are clicking to view catalog of courses

•  Develop retargeting campaigns based on website visitors

•  Much More!

	



Working with Your IT Team


-  Develop a communication channel 
between your website administrator or 
IT/Marketing department.


-  Explain to them the things you are trying 
to accomplish and rely on their expertise 
to bring those to fruition.


-  You don’t have to do a website redesign.   
Even small, incremental changes can 
make a big difference.


-  We are here to help you. If you have any 
questions, need design help or 
marketing materials, please be sure to 
ask your Account Manager.




www.ed2go.com

ed2go.marketing@cengage.com



